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[Answer any five of the following questions. Figures in the right hand margin indicate rnarks.]

1. a) Briefly explain Michael Porter's five forces model to determine the intrinsic 4
long-run profit attractiveness of a market:
b) 'Market challenger needs to focus different types of strategy to achieve 6
competitive advantage' - explain.

2. Write in brief: Branding, Brand element, Brand equity, Brand knowledge, Brand 10
Assets Valuator, Brand element choice criteria, Branding strategy, Brand
portfolio, Advantage of brand, and brand name selection.

3. a) How does a firm search for a set of prices that maximize the product-mix 5
pricing? 5
b) Suppose you are an assistant manager of a company. How will you set
advertising objectives and advertising budget for your organization?

4. a) Suppose a toaster manufacturer has the following costs and sales expectations: 5
Variable cost per unit is Tk. 5, fixed cost = TK. 1.5 lakh, expected unit sales-
25000 unit, invested capital = Tk, 1 million and desired rate on sales is 10%.
Through graphical presentation of break-even chart, calculate the target return
pricing and the breakeven volume.

5
b) Briefly discuss the promotional pricing strategies that are taken to stimulate
early purchase of any product.

5. a) Define Vertical marketing system. Discuss the function of channel. 4
b) Narrate channel management decision in brief. 6

6. a) What is sales promotion? Discuss the consumer promotion tools with example. 5
b) How do media planners make their media choice among from all the media 5
categories? Explain with examples.

7. Write short notes on- 2.5*4=10
a. Market follower strategies
b. Classification of products
c. Product levels
d. Public relations


