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FOREWORD

This Handbook is prepared for students who will be seeking admission to

lntemational Islamic University Chittagong (IIUC) during the academic

year 2009. lt provides information relating to IIUC academic programmes,

admission procedures, examination and grading system, students welfare

& cultural activities and various other matters relating to students' stay in

the Uriversiry
lntemational Islamic University Chittagolg has already obtained a distinct

character in line of its vision and mission and accordingly combined

knowledge and skill with morality though its education and research. Thu,

the University courses rcflect the conjunction of Islam and modemism

with holistic epistemology and appropiiate concepts. This has been

engrossed with the University Requirement Courses so that it becomes

meaningtully effective.

Since its inception in 1995 the llUC has been seriously and consistently

striving for developing a non-political, studenlfriendly and stimulating

academic environment. Alotgside, in presc bed courses, special emphasis

is laid on developing leadership qualities and communication skills in
students so that they can cope successfully in their professional life. The

permanent Campus at Kumira, in addition to the existing Chiftagong City

Campus and Dhaka Campus, in being developed into a full-fledged

University Campus with all necessary academic, administlative and

infrastuctural facilities ilcluding the Intemet.

The entire thrive ofIIUC is to assure our students that lntemational Islamic

University Chittagong (IIUC) is carrying on all efforts to assist them in

facing the challenges of the new era with knowledge, skill, competence

and courage with morality.

r1&
(Prof. M. Mahbub Ullah, Ph.D.)
Vice-Chancellor
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Editor's Note
ln the name ofAllah,
the most Beneficent
the merciful

This handbook is a brief account of first
hand information regarding Intemational
Islamic University Chittagong ([UC), one

of a few prestigious & topgaded Private

Ufl iveNities of Bangladesh

llUC is charact€rised for having a beautiful Pemanent Campus situated at a place of scenic beauty
o, n!..r.^ .Li*^-^-- p,ih."-.nd n^fvcru far frnm rhe Rav ofBensal with.1r". t" iii",q.i", iist way & D'haka-chittagong Railway and not \'ery lar from the Bay ofBengal

;;";;i hiit- ;ifi;g ui ttt. opposit. diictr-on carrying t nressage of prorectron and p€rfecti(messagi of protection and perfection of
completed which includes four Faculty;."i,; iil;;;,";;;.;""i lu .",i',',.i." p,o,.., '' il,.idv 
'o,npiir'd 

ohich rncrudes four Facult)

er,id1*., i"riuli"r auld,ng'. rle CenLial Vosque and rhe Central Lrbrary Building and a gianl

^,,rir^";- F'""ri^" ^f^rh.. h;ildin,,s ls on porns. lhe Central Lrbrary of llUC isa unique example of

Since its inception 14 years ago, lntemational Islamic University Chittagong (tlUC) had started its

.r.*u urJ.rjntiru.a ,is steadi progress towards its noble objectives with flrm steps During this short

ipan 
"irrme. 

fft C h* *rme.sediorie remarkable tums \ hrch rndicdle tls raprd proge's

The University now caters for 1l (eleven) Undergladuate and-6 (srx) poslgraduate,programs under flve

i".rrti.. ii.Jia.,, it offers Diploma p.ogra.t ,i Computer science, Llbrary & Information Science'

A;;;ti;;lt.ir il"irug.. 'stu,tini itijou-ev wlth ;nlv 47 srudents in 1s95, now after completion

"lirri..., ,1r,"",,-ii,. rt"'a"n-ts' popula;ion;f uut is aboui 10,000 in its three campuses (e g the city

Campus-Chtttagong, the Permanent Campus, Kumira and Dhaka Campus'

beauty. The first
;;;i"*.,"f;i';a dr al"gt, trr. C.ntral 

"N4osqr'" 
and ihe- central Llb-rary Building and a giant

""Ji"riiri,.-ii*ii"" "r "ther 
bu'ildings ls on gorng. ihe central Lrbrary of lluc is a uniqu€ example of

.*i"."0..'lrir.f. ar"r,ltJr," ina il is"the'biggest and richeit library among all the Private

Unrversrties ol Bangladesh.

IIUC was founded with an objective to tevltallze the glorious tadltton of the Musllm Ummah in

i"i.n,rinn .ar.ut,on & scholarship. wilh thrs end in view llUC has been strivrng for ensunng

5i"a.rrri.'.'-Ji.*. i, 
"il 

its programs and the courses and curricula are designed in such a way tlut its

;;il;;;; ;;;;i;6pJ;ith a'solid foundation of moral heisht and adomed with all tounded personalitv'

The Muslim Ummah now_a_days is in the dlre need of a new generatron of-scholars who arc capable

i""*il t" 
"aai.r, 

tf,. .ftallenges ofglobalizatron. unipolarizatio-n and cultural Invasion oflhe uest The

;;i;";;;t;-f;;i i'h;;. .t u [.ne.r] t uauun..rent rn the field ofscholarship on proper foundation and

"i"1. 
,iJi", wirtf. .ar."rion In 

"most of the Private Universities is highly expensive, IIUC has always

ii.",rir?i" fl.,l ii *itt i" the reach ofrhe middle class society, and it always offers generous financial

;;,;il;:t.dLi;p.;Ji and fee wa*er to a large number of srudents on various considerarions' The

i"i"i 
".",i"i?r,"i 

*.i ,pent for this purpose durin-g the last Academic sessron was Tk 8 75 millions in

;;f;;;'i;; *.itd i"notu.tt lp'r. siipends anl Financial assistances, which consrirutes more than

l0% of total tution fees realised during the conesponding period'

IIUC has also succeeded to attract foreign students ftom the fleighbouring countries, China and even

,qrr", i*f,o oDled lhis Unilersily for iheir ren,ary educatron ind higher studiest' I do hope' the

ll.i"i"" ,i.f.iri t", home and abroad witl find liUC as the besl place lo fulfill lheir long-cherished

a.ri.i in-." iai"f ,*t 
"thigher 

leaminS. At present only 2'5% oftotal students'population ofIIUC are

fiom abroad. we have a target to create proper facilitiei for increasing this-ratio up to.5% at the least'

i;il;;;;; ;;w; ;;.biri quality wit'h nioralitv" we seek best of tawfique from Allah (swt) to be

guided on correci direction

.
-jw-

(Prof Dr. Abu Bak Rafique)
Pro Vice-Chancellor
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Messoge

I am \erv slad to know lhal lnlemational Islamic Unlrersity Chillagong

,tiui, il *",* to publish a book-let 'MBA Handbook for rrs new

admission-seekers

It is to be noted here for kind infomation of all concemed that recent rapid

;.;"i;;;i and progress rn (echnology' information and communicarion

ha\e increased the rate of unprecedented change in loday-s global buslness

;.]d.'il;;, the same tirne ItuC has also made it possible for all the

,,"Oarr. a ta"p pace with and to acquire up-to-date knowledg€ through its

i"""t"ilr" 
""4 

,i i".ally recognized MBA Program' Since the introduction

"i,i,,t 
l.."rot"* Jrr.ipiin" u'-ttuc it is grearly conrrjbuling to upgrade the

career of srudenrls to lhe hlghesl le\el of etliciercy' quality and morallty ln

their respective Professions.

For this purpose the handbook rhat i5 going to be pubh)hed \vill c"l:l,tll:'l
all informatron for MBA graduation and help guide our siudents.lo rmaglne a

true picture of MBA programs of llUC in the light ol real-lrie sltuatron

backed by academic excellence and inruition'

I do hope that this infomlative Handbook will satisfy the requirements of

;;;;;.';rpii;""ts for MBA Program for the achievemenr of their

success in professional life-

Prof. Dr. Muhammed Loqman
Chief
Dhaka CamDus
Intemattonal l.lamr. I nirer:tn L hlitagong'
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Messoge

It gives me immense pleasure to w te this small note on the occasion of
publication of this Handbook.
We are the followers of a religion with a revealed Holy Sc pture and the

very first few words of this Scripture are "Iqra....." 'Read in the Lord's

name'. Reading is essential for acquiring knowledge. Today, it is accepted

throughoul the world that in the 21st century a 'knowledge- based'economy

is essential for prosperity of any human society. Following this accepted

wisdom and followiIlg the instruction of our Holy Scripture, we have been

trying in the Intemational Islamic University Chittagong to train up people

who will leam not only to eam but who will simultaneously leam also not to

transgress the boundaries set by Allah (SWT) while eaming their livelihood.

And, we are doing it as a part of our heavenly mission. So the entire efforts

of this University are not driven by any mundane profit motive. If we can

cover the costs of conducting our mission, we consider it to be enough for

us.
We can assure our friends and foes, antagonists and protagonist of far and

near of our motto that we want to create a well-trained Allah-fearing human

recourse base for Bangladesh that will be able to face the challenges of2lst
century.

May Allah accept our honest effolts. Ameen.

@d
(Prof, Dr. Abul Kslam Azad)
Dean,

Faculty of Business Studies

Intemational lslamic University Chittagong



Key Note
In this day and age, the world has
become a competitive and cutting
edge one, and although a career in
busines,s can be exciiing and rewarding it can also be very challenging. This is
especially true when it comes to supervlsory or managerial "roles 

wittin"business,
and.those entering into_ihis area must be able to rise io the challenge and display
excellcnt ,leadership skill.in order lo succeed. To meet lhe u pcom ing"cha llenge'ani
ideal leadership .risis in bu5iness area, MBA degree i., one of Lhe m"osr sough"t alrer
jd,SEIeg! jn rhe world because of its value to people in business and administration.
IILC MBA program srrives ro equip irs studenti wirh all Ihe necessary knowledge
both theorelicdl 

.dnd 
prdrrical. whj(h.an benefir them tremendously ii manag.rial

and admini\rrdrive jobs.espc, idlly to gel into executivc po\itions in rhe publiiand
privare sectors as ',rell. It involves. rigorous rraining. assignmenri. reporrs.
presentations and case studies, all of whicI give the srude-nts th&ecessary ab'ilities
to handle real life business situations.

Iaking into consideration rhe global needs, IIUC business faculty offers MBA for fresh
graduates those w.ishing _t9 pursue a career in the area 

"of exciting business
adminisrrarion or relared field called tull rime MBA. As rhc lull rime MBA'program i.
offering in weekdavs. Lhi5 mav nor be lhe mosr suitable option for ihori ,,r-ho are
alr eady in a career \pe( jfically executives ol dny orgdnizdrion. For thi. rea,on, III C also
ollers MBA plogram lor executives in weekind io that rhev can dvail lhp progtdm
wirhout disruprjng rheir daily rourinc The MBA for cxecurives enable .rudeni. ro'pur
existing executive experien.e to good use by channeling them into studv to effecrirlelr,
tufl her t heir cd reers and improve promot ional prospet r s.

To make the MBA program a success, highly qualified and experiencecl reachers
a.e assigned from home and abroad to tejch the coutses. \ good number of
adiuncrion tea( hers are assigned in addition to the full timp [ar ujr|rretnber, To
enhanre the level of knowledge and managerial skill. industrial rour. acadentic rour
and the other co-curricular activities are organizing in addirion ro the class
activities. Lectures materials are also providing to the" srudenrs so rhar lhev can
easiiy cop the environment of the classes. Thiinteraction berrreen reacheis and
students is an important source of learning and the.e is an excellenr reacher
student relationship in MBA program.

l_tope lhe admission seekers will ger necessan.and sulficienr inaormation about
MtsA admission from lhis handbook. l. on bphalr o. rh- Depdrrmenl ot Busine5s
Administralion. welcome rhc pro\pp, li\e \lBA .rudenr. ln rhis ex(pl)enr (enter ol
eoucatron and learnlng.

G
lh+

-

Muhammad Mahbubur Rahrn-an

Department of Business Administration



INTRODUCTION

Al-hamdulillah, praise be to the Al-mighty Allah (SWT) who has
enabled us to present this MBA Handbook for the enthusiastic
enrolling students for pursuing their studies at International Islamic
University Chittagong (IIUC).

It is worthy to note that IIUC strives to introduce an integrated
approach of knowledge with a view to produce a balanced and well-
equipped person ready to face the challenges of the contemporary
world. Since, this institution is following the curricula of the world
standard, many of our graduates have been absorbed in the
competitivejob market which seem to be very encouraging.

As per records, we are witnessing an ever increasing hend of
applicants for enrolling in each new trimesters, therefore, students are
purely selected through an interview before a Board. It is expected
that each and every applicant for admission should know the basic
information about the University in general and the admission
procedure in particular. This Admission Handbook is prepared in
such a way that it will provide the necessary knowledge for the
admission seekers into the different programs at IIUC.

I, on behalf of the Academic Affairs Division, cordially welcome the
interested applicants for admission especially in MBA Program. If the
applicants would like to have additional information, I invite them to
feel free to contact our Academic Affairs Division. I convey my
heartiest thanks to Mr.Md.Shamsul (arim, Ex, Head & Mr.Muhammad
Mahbubur Rahman, Head,Department of BusinessAdministration
for taking real pain in pubtishing this Handbook.

Murtaza Ahmed
Director (in-charge)
Academic Affairs Divislon

Wassalam.

Y/,)
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1.1 Background of the University
International Islamic University Chittagong (IIUC) is one of the Government
approved Private Universities in Bangladesh. The credit for the idea of
establishing this university goes to ISLAMIC UNIVERSITY CHITTAGONG
TRUST (IUCT), which is the founder and sponsoring body of the University. The
Trust is a non-political, non-profit, voluntary organization, registered with the
Government of the People's Republic of Bangladesh under the Societies Act XXI
of 1860. Trust realized the need of a University with a high standard of teaching
and Islamlc moral under private iritiative. Based on this idea, which had its
origin in 1990. The Trust discussed the concept of a Private Islamic University
with a group of intellectuals, lslamic thinkers. researchers and educationists, at
home and abroad. It was those Islamic personalities who came forward to
materialize the idea of such an institution by putting their ideas, energies
together with financial efforts. In 1992, they established the anchor organization,
Islamic University Chlttagong Trust (IUCT). By Grace of Allah (SWT), Islamic
University Chittagong received the Government s approval on February 11, 1995.
The University was founded in the same year accordingly. Thus, a long-
cherished dream of the people specially of Chittagong. came into reality.

1.2 Legal Aspect
IIUC is the first Govt. approved Islamic Private University in Bangladesh. The
foundation of the IIUC was made possible by the passage of a historic act of
Bangladesh. The Private University act,1992.ln the history of the development
of the institutions of higher education in Bangladesh, this Act, for the first time
created opportunity for establishment of Universities in the private sector,
subject to clearance of their academic cumicula and syllabi by the University
Grants Commission (UGC) of Bangladesh and thereafter, final approval by the
Government of Bangladesh.

Having fulfilled the requirements as laid down in the Private University Act
1992. and after obtaining the necessary clearance from University Grants
Commission (UGC), and the permission of Government of Bangladesh (GOB)
through the Ministry of Education, IIUC started functioning in 1995 with three
Faculties, e.g. Faculty of Shar'iah & Islamic Studies, Faculty of Modern Science
and Faculty of Aministrative Science (Now Faculty of Business Studies.)

The Private University Act, 1992 empowers IIUC to frame its own Statutes,
Ordinances and Regulations governing the manifold academic and
adminastrative activities of most statutory bodies formed under the provisions of
the Act have since been functioning.

The Charter of IIUC as framed within the provisions of the Act and as approved
by the Government empowers the University to confer degrees in various
disciplines.

1.3 Mission of the University
The University shall restore the cultural heritage of the nation and side by side
impart the Islamic values in its activities and academic programs with a view to
opening the minds of the future generation towards better ways of thinking and
living. The University aims at producing qualified manpower with high

t'E



level of efficiency and integrity who can contribute to the socio economic
development of the country.

In addition, the University will follow a policy of continued Islamization of
academic curricula in different branches of knowledge so that the students can
enlighted with the true spirit of Islam as an effective guiding principle in their
\ /orks and daily life. The University will ensure facilities to create and foster a

congenial environment for the lives learners who will find their Alma Mater, a

fully dependable seat of learning and a center for career development with
harmonious development of body, mind and soul.

1.4 Scope of the University:
International Islamic University Chittagong (IIUC) is an independent University
exercising powers and authority to provide education and to confer higher
degrees in all branches of Shari'ah, Humanides. Social Sciences, Business Studies
and Sciences and Engineering including Cornputer Science & Engineering,
Computer & Communicacion Engineering. Electrical & Electronics Engineering,
Pharmacey etc. Academic program includes Graduate and Post-Graduate Degree
programs. It has also the power and authority to award Certificates, Diplomas
and other Academic Distinctions in the fields of studies mentioned. Initially.
however, IIUC awards four year Bachelor's Degree with Honors in Qur'anic
Sciences & Islamic Studies (QSIS), Da'wah & Islamic Studies (DIS), Business
Administration (BBA), Computer Science & Engineering (CSE), Computer &
Communication Engineering (CCE), Electrical & Electronics Engineering,
Pharmacey, English Language & Literature (ELL) and Bachelor of Law (LL.B)

side by side Master Degree in Qur'anic Sciences & Islamic Studies (MQSIS),

Da'wah & Islamic Studies (MDIS), Business Adminisiration (MBA). English
Language & Literature (MELL), English Language Teaching (MELT) and Masrer
of Law (LL.M). Insha Allah, academic programs will gradully be expanded in all
branches of Humanities, Social Sciences. Business Studies and Sciences &
Engineering keeping a view to ever increasing scientific and social need of
Bangladesh in particular and Muslim Ummah at large.

1.5 Foreign Collaboration:
IIUC has slgned Collaboration Agreement i.e. Memorardum of Understanding
(MOU) for academic issues with International Islamic University Malaysia
(llUM), University College of Cape Breton (UCCB), Canada; Multimedia
University, Malaysia (MMLJ); European Institute for Human Sciences, France;
Islamic Foundation Leicester, U.K: and Asian Institute of Technology (AIT),
Bangkok; Trisakti University. Indonesia. Portland Uneiversity. USA for the
exchange of students, facuhy. And organizing jointly seminars, conferences and
sharing programs of mutual interest etc. National University Malaysia (UKIr4),

King Saud University, K.S.A, Acadia University, Canada, Birmingham

G
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University, U.K and Saint Marry University Canada do accept our students u.it-.
appropriate credit transfer. We have also linkage program with some othe:
Universites like International Islamic University Islamabad (llUI) in order rc
further expand its areas of academic collaboration with overseas Universities.

1.6 Academic Programs offered at IIUC:
International Islamic University Chittagong has been offering academic
programs at the Bachelor and Master level under different Faculties anrl
Departments. At present, the University's academic programs are as follows:

Faculty of Shari ah and Islamic Studies

BA (Hon, in Quianic Science and Islamic Siudies
BA (Hons.)in Da wah and Islamic Srudies
NiA in Quranic Scienceand Islamic Studias
MA in Da $ah and Islamic Studies

Faculty of Science & Engineering
BSr lHonsJ rn Compurer Science and Engineerins
BS,,Honn inCompur.r and( onmunndrion Engrneaing
BSr lHonsJ in Fh(rrcaiand Ete' rronr tngineeniq
Bachelor or Pharmacy (Honors)

Faculty of Business Studies
Bachelor olBusiness Adminisrration (BBA)
Master ol Business Admin jstration (MBA)

Faculty of Arts and Humanities
BA (Hons.) in English Language & Literature
MA in English Lan8uage & Lirerature
MA in English Language Teaching

Facultv of Law

Faculty ofShari'ah and lslamic Studies Diploma in Arabic
Faculty of Science & Engineering Professional Diploma in
Facultv ofA s and Humanities PG Diploma in Library & Information Science

Bachelor ol Laws (HonoEl
Bachelor ofLaws (Pass)

Science

1.7 Admission Policy for Foreign Students
International Islamic University Chittagong welcomes international students and
makes every effort to assist themselves getting admitted in its academic
programs. Special consideration is given to the students from SAARC. South and
South-East Asian countries.

Anyone satisfying the eligibility criteria of the Admission Requirements
mentioned in this Handbook is welcome to apply. Foreign nationali currently
living in Bangladesh may also take the opportunity to join different academic
programs of IIUC.

The tuition- fees and other charges of the programs at IIUC are keeping at the
reasonable limit.



1.8 Fess and Charges of MBA Program of IIUC

I.8.1 llreak-up of Iees & Charges tor Local Students

Admission Fee (One time, Non Refundable)

Trimester Fee (per Trimester Tk. 4000 x 3)

'l ution Fec (36 Credit x Tk. 1200)

Other Charges

15,000/

1_2,000 /
43,200/

7 ,000/ -

Total

Payable during admission : Tk. 36,800,i (Including Admission fee)

Admission Fee (One time. Non Refundable)

Trimester Fee (per Trimester Tk. 4000 x 5)

Tution Fee (60 Credit x Tk. 1200)

Other Charges

15,000/ -

20.000/ -

72,000 / -

7 ,000/ -

Total 1,14,000,i

Payable during admission Tk. 40, 400/ - (lncluding Admlssion fee)

Admission Fee (One time, Non Refundable)

Trimester Fee (per Trimester Tk. 4000 x 5)

Tution Fee (60 Credit x Tk. 1100)

Other Charges

15,000,/

20.000/ -

43,200 / -

7 ,000 /
Total 1,08,000,/-

Payable during admission : Tk. 39,200,2- (Including Admission fee)

Students having 60 credits with one or two or all of the
courses will have to pay maximum Tk. 1,21,000/ and for
payable during admission: Tk. 35.000.

77 .200/ -
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2..{CADEMIC AFFAIRS DIVISION (ACAD)
The .\cademic Affairs Division (ACAD) is largely responsible and lnvolved in
planning, implementing and monitoring academic activities related to
admission, registration, examlnation and finalization of result of the students.
The ACAD is fragmented into various units each having specific area of
responsibility.

2.1 Admission Unit
rr The Admission Unit selects, screens and evaluates qualified applicants in
cooperation with the respective departments for admission to various courses
and depaftments. It holds admission tests and functions as secretariat to the
University Board of Admission.

2.2 Registration Unit
rr The Registration Unit conducts the course registration and other relevant
exercises and is responsible for the schedule of academic activities for all
departments throughout the Trimester and Semester.

2.3 Examination Unit
1r The Examination Unit coordinates, conducts and supervises
Trimester,/Semester Final Examinations: prepares and issues examination
results, facllitates appeal for rechecking answer scripts, and coordinates the
verification of students, academic records for graduation.

2.4 Information Unit
;r The Information Unit is responsible for information and publication of
materials pertaining to the Academic Affairs Division. It is also responsible for
promotional activities.

3. MBA PROGRAM
The Master of Business Administration (MBA) is a professionally designed
postgraduate program, It is offered in the Dept. of Business Administration
under the Faculty of Business Studies of IIUC. The program is highly considered
in the campetitive job market. The program has been designed in such a way that
will make familiar the students with the changing business world and enable
them to face managerial and administrative complexities of the day. The
program is offered in Trimester system where each trimester is of four months
duration. In a Trimester 14 weeks are scheduled for classes and 3 weeks for
arranging examinations and publication of results.

3.1 Objectives of MBA Program

;r Producing qualified executives with strong foundation of the concepts and
techniques of modern business administration.

f Creating an avenue for the executives exchange ideas and knowledge with
academics, professionals, practitioners and management staff of the corporate
organizations in Bangladesh.

f Developing skilled and efficient managerial resources for catering to the need of
public and p vate organizations in the country.
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.i Enabling students facing modern management challenges effectively throuE:
meaningful interactions with the business environment.

ir Equiping the learners with modern knowledge, up to date research findings r{
sophisticated decision working tools, so that they are able to undertake managi:j
responsibilities in different organizations.

Createing managerial leadership with a holistic vision as per the demand of tin:i <

that the continued prosperity of a firm can be ensured in the growing changes .- :
complexities.

Developing efficient leaders possessing up-to-date management knowledge a::
technical competence as well as unique personal quallties through the integrat: :
of scientific and religious knowledge.

Provideing an avenue to full-time executives to pursue an MBA program a dur--r
weekends.

Prepareing a group of talents to be sound decision-makers and troubleshooters ::
a highly competitive environment to meet the challenges of liberalizatic:
privatization and globalization.

3.2 Distinct Features of IIUC MBA Program
1t Affordable fees and charges

f Classes of executive students during weekend and regular students during
evening pedod

ar Offering English Language Course for developing English proficiency

as per need ofthe students

f Following Trimester system where each Trimester comprises of 4-month duration

1r Following Academic Calendar to complete the program in time

rr Conducting TER (evaluation of Teaching Efficiency Rating by the students)

in each Tdmester

rr Separate & secure arrangement for the female students including executives

3.3 Special Facilities for the MBA Students
rr Payment of fees and charges in each Trimester on installment basis

rr Providing books in each Trimester and books of major courses are non- returnable

rr Corporate discount to the executives joining the program in a group of two or more

from an organization

rr 50% tuition fee waiver for siblings and spouses

rr 50oZ concession of admission fee for IIUC BBA graduates

rr Providing insurance benefits i.e. medical assistance

rr Hiring visiting Professors from abroad

1. Foreign academic tour for the brilliant students

1r Well-equipped Computer Lab with free Internet browsing

ll Course exemption to the deserving students

rr Credit transfer facilities to foreign Universities

.r Refreshment facillty lor Friday group MBA students

.t Air conditioned classrooms

:
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3.4 Program Structure, Duration & Cost.

BA / B.Sc (Pass/Hons), B.Com
(Pass) & M.A/M.Sc degree holders 60 cH with 3-PRC' 2 years(Marimum)

lyear & 8 months Tk.108,000

Tk.121.000

B.Com {Honors )
/M.Com degree holders

Executives

BBA graduates,
CAs and CMAS"

lvear&Smonths

77.200

MBA (for Fresh Graduates) (60 CH) A Bachelor Degree with 5 points

MBA (for Executiveg (60 CH) Graduation with two years working experience as executive

36 CH I year

Nof€s; PRC* =Pre,R€4uisile Cours€s (St denls o/ mention crieiol $ill ]llte ta ptlrsue ane, twa or three
courus dccording to their pret ious academic background.l
CA*t stands Jor Chartercd Accotntonls 0rd CMA,' /or Cost & Marugentent Acco nronts

N.B. : I. Sruen,s luvirg H o nours & Moster Degree hold.ers will get exemption of maximum
four courses based ot thei resuhs otx the rele\tant courses. In that case duratiofl & lees
will be reducei.

2.Total cost does not include Jees of English Jor professional Course.

3.5 English for Professional Course
English being the compulsory medium of instruction, prospective incumbents
are _expected to be fairly proficient in English language. After admission,
students of_MBA (regular program) will have to sit for in English proficiency
Test (EPT). If any student fails in EPT helshe will have to compilete a Ceftificate
Course in English Language. Courses like English for professionals I & II will be
offered within first two trimesters of the program. Concerned students will have
to pay an additional amount of Tk.2,500,/- per course in this regard. However.
the English Certificate Course is also open to any student who opti for this on his
own.

3.6 Admission Requirement
Admission to the MBA Program is competitive. Incumbents will have to face an
interview before a Board for selection. The Admission Test committee will take
into consideration the academic results, Engtish proficiency, individual interest
and performance of the incumbent in th; int;rview Board. The minimum
requirement to apply for admission to MBA program is a Bachelor degree from
any recognized University with 5 points (where 1st class or equivalent= 3 points,
2nd class or equivalent = 2 points and 3rd class or eq;ivalent: f point).
Category-wise minimum requirments are as follows :

MBA (36 CH) Four yearc BBA Graduates, CAs & CMA5

Totrl Cost

ll4 00060 CH



3.7 Admission Period
Students are admitted thrice a year in MBA Program. The period of applicaDr
and admission is given below:

Trimester Period Application Period Admission Test
-April)

Summer (May-August)

Autumn (September-December)

November
March

luly

December

April
August

3.8 Application Procedures

Application form can be obtained directly (during the office hours from tir:
Academic Affairs Division) by paying Tk.350/- or by post sending a Bank Drall
of Tk.370/- payable to 'International Islamic University Chittagong, and with z

self-addressed envelop. Application Form can also be downloaded from thr
website of IIUC. Application is to be duly filled in and submitted with attestec

copies of academic certificates, transcripts ,/ mark sheets, experience certificare
(for the executives) and two recent photographs to the Admission Office of

Academic Affairs Division within the deadline of admission period.

3.9 Academic Calendar for Each Trimester
The academic calendar of a Trimester will be as follows:

Lecture period 7 weeks
Mid-term examination 2 weeks
Lecture period
Final examination

Classes will b€ continued during the mid- term examinations.

3.10.1 Student Identification Card (ID Card)

Students are issued Identification Card upon admission to the University. This
card allows the students to gain access to the University facilities such as

Computer Lab. Internet Lab and other academic services. However, to be able to
use these facilities, students must carry this card at all time on campus. This
Card remains the property of the University and is not transferable. Therefore,
Card must be presented at the request of any authorized official and must be

returned to the Academic Affairs Division upon graduation or when enrollment
in the University is disconrinued.

7 weeks
2 weeks



-1.1r'.: Librar!. Card

---. :=gistered students of MBA Program are also issued Library Card for the
i..ss into the library facilities, such as borrowing books and others study
:ialerials. Students will be denied such facilities if they fail to produce Library
Card on the spot. The student's ID Card may also be used instead of Library
Card if the authority deems fit. Furthermore, if a student discontinues for one or
more trimesters, then he,/she can not get Library facilities during that particular
period of time. This card must be returned to the Library upon just after
completetion of graduation or when enrollment in the University is
discontinued.
3.11 Credit & Contact Hours Systems

IIUC follows international standard credit hour system whereby a certain
numbers of credit hour are assigned to each course. Students are required to
successfully complete the total number of credit hours. The number of credit
hours assigned to each course denotes the academic load that a student carries
while registerlng for that course. Therefore, a course that carries 3 credit hours
normally has 3 contact hours per week. However, there are courses, which do not
tally with the contact hours or for which no credit hours have been assigned.

Such courses are normally not part of the main curriculum of the program
specially at the Undergraduate level.

3.12 Course Evaluation System Marks

a) Attendance class test, quiz, assignment, class presentation etc.
(throughout the Trimester)

200/0

b) Mid Term Test of 2 hourc duration (middle of rhe rrimester) 300/0

c) Final Examination of 3 hours duration (end of the Trimesrer) 40o/o

d) Case Study & Presentation 10%

Total r00%

3.13 Uniform Grading System :

Marks (70) Letter Grade Grade Point Status

80-100 ,{.00 Excelient

75.79 3.75
Very Cood

70 74 3.50

65 69 B+ 3.25 Cood

60-64 B 3.00

55-59 B- 2.75
Fair

50,54 C+ 2.50

45-49 C 2.25
Pass

40 44 D 2.00

00 39 F 0.00 Fail

I



Computaaions of GPA and CGPA: -

GPA : Grade point Average (GPA) is computed by dividing the total grad€
points earned by the number of credit hours attempted in a particular Trimester-

CGPA : The Cumulative Grade Point Average (CGPA) is computed by dividing
the total grade points earned by the total number of credit hours attempted at the
University up to that period of time.

3.14 Academic Policies for Course Registration, Repeat & Trimester Drop
3.14.1 Course Registration:
All students are required to register for courses by filling the Prescribed F'orm

(available at ACAD) in each trimester until they have fulfilled all graduation
requirements. Without registration credits will not be counted. The date and time
of registration are provided in the Academic Calendar and a notice of
registration is circulated by Academic Affairs Division. All students musr
complete their registration within the schedule given. /t should be rcted that cours.

Registration Form sholl Lot be accepted br ACAD unless the student gets clearance from tlu
authorized siinatory of Accounts and Finance Divisior (ACFD)

After expiry of normal duration of registration, a specified period is declared for
registration of unregistered students, which named as late registration. The late
registration may be considered with a fine ofTk. 50 to Tk. 100 per day basis.

$ any student fails to complete the course registratiorl within the deadline, he/she shall be

considered os de-registered student for thqt particular Trimester ancl conseeluently, he/she shall be

borred from ottending ony closs or examination.

3.14.2 Criteria for Repeat Courses

f For'F'Grade holder, the course must be repeated.

Pre-requisite courses should be repeated on priority basis.

f The improved grade will be computed in the final transcript and the previous
grade/s (i.e.F) will be marked with 'R' grade (as retake the course) which has

no effect on GPA or CGPA.

3.14.3 Dropping Trimester / Leay€ ofAbsenc€
A student who requires to spend a period of time away from the University may
apply by filling up a prescribed form (available at ACAD) of Trimester Drop for
a leave of absence stating valid ground for the purpose and length of leave

desired (maximum thee trimesters). The student must apply for dropping the
Trimester during the registration period. No fees will be imposed during such
leave. The right to use University facilities, however, will remain suspended
while the leave is in effect.



A stutlent who is suffering from a prolonged illness may request fot a further periotl oJ his learte of
absence on medical ground. by \rtiting to ACAD through the Head o;l the Deportnent. .L.o qualil\
Jot such an extension, a student must submit a comprehensite medical riport tlong ttith the
applicotion.

If any student is found absent or unregistered without having permission tbr a
whole Trimester, he,/she has to bear the Trimester fee fii the respective
Trimester to continue his,/her study. However, if any student, found abient or
unregistered without permission for more than two consecutive Trimesters,
helshe will be considered as discontinued student. If such student wishes to
continue the study, an appeal may be made to the authority through proper
channel for re admission. The decision on the appeal for re_admission will^be
taken into consideration by the competent authoritt.

3.15 Credit Transfer and Exemption policies
3.15.1 Credit Transfer
Credit transfer or accreditation lor a course in MBA program of IIUC shall only
be considered where the degree has already not been obiained by the appticani.
The courses. considered earlier for any degree shall not be.onsidered io. any
credit accreditation in MBA program. However. they may get exemption from
the course(s) as per rules & practices of IIUC and the exemp-ted credits shall be
considered within the required credits for graduation.

The policy of equivalence for credit accreditation from non graded institutions is as follows:
f 6070 marks of non-grading system is equivalent to g0% mark of grading system ol IIUC
f 45% marks ofnon grading system is equivalent to 600/0 marks ofgrading system ofllUC
f 36% marks of non-grading system is equivalent to 50% marks ofgrading system of IIUC

Considering the above policy, the Equivalence Committee of DBA will determine
the equivalence of the course(s). Students who wish to apply for credit transfer
must do so as soon as they receive offer for admission. Neiesiary documents like
transcript, syllabus etc. to support their application must be provided.

3.15.2 Credit Exemption
The students of MBA program will be accorded exemption from the courses
based on the following criteria:

tr Application for exemption must be submitted in the prescribed form
(available in DBA office).

J Students who have completed their similar course(s) at the graduation level
of examination preferabty in Honors and earned credits may apply for
exemption from the same course(s).

.l Course must be similar in title and equivalent to the corresponding course of
MBA Program of IIUC.

f Syllabus along with other necessary documents to support their application
must be provided.

I



.r Minimum 50% marks in the class system and 70% marks in the grading
system must be obtained in the respective course to be considered for
exemption. However in case of foreign University, this minimum requiremenr
of marks may be relaxed.

.l Students who wish to apply for exemption must do the same before
commencing midterm examinar ion.

rr Decision about exemption will be made by the Equivalence Commitee of
DBA and be approved by the compitent authority of IIUC
rr MBA is a 60 credit hour (CH) program having four types of courses i.e. pre
requisite, foundation, core and specialized courses. Only the fresh graduates
other than 4-year B.com (Hons.)/M.Com degree holders will have to undergo
one or two or all of three re requisite courses based on their graduation
background. Each pre requisite course will bear 3 credits. Students must earn
pass mark in the respective course (s). The credit earned by a student in pre_
requisite course(s) will have no impact in CGpA. Only Credit accepted'will be
wri en down in their lranscripts.

f 4 year BBA graduates,/qualified CA or CMA will get exemption from all pre_
requisite and foundation courses. Executives will be exempted from all pre_
requisite courses. Other graduates will get exemption of maximum four courses
from the foundation courses based on their previous result of equivalent
courses. No student will get exemption from any core and specialized courses.

3.16 Special Examination and Imporvement of Grade
3.16.1 Policy for Special Examination
Special Examlnation shall be availed by a student subject to fulfillment of the
following two criteria :

f The incumbent must report (i.e. in writing/by Fax,/Tel. explaining the incident
that occured) to the Director of ACAD or Head of DBA or coordinatior of
program within 24 (twenty four) hours ofthe particular exam that was held;

f Helshe must submit the relevant and genuine document/s within 3 (three)
days from the particular exam that was heldi

If the above two conditions are fulfilled, upon the approval of the competent
authority, the candidate may be allowed to sit for the Special Examination upon
satisfying the following requirements:

f He,/she must pay a fee of Tk.1,000 /- per course in the final examination.
|r Maximum 2 (two) courses will be allowed for to sit for special examination
l.There will be no optional qustions in the special examinations.

N. B. Unril the resuh of special examitation of the course has not been receited (within
weeks of holding of the special exomination), the result of that course will show ',1, grad.e.

@)



3.16.2 Policy for Repeating Courses for Improvement of Grade
Opportunity for improvement of grade shall be available by fulfiiling the
following criteria :

rr The range of letter grade in that particular course should be ,,B-,, or Below:
f A student must apply for improvement to the Coordinator ofthe
program with transffipt. After getting approval, student will attach it with the
registration form.
rr MBA students can improve their grade up to maximum duration of valid

registration period.
f Payment shall be made in fur amount for that course,/s on credit hour basis;
f The previous grade will be nullified and the last grade will be incorporated

in the transcript.

3.17 Policies for Re-Admission and Withdra\ryal of Studentship
3.17.1 Policies for Re-admission

rr An MBA student faild to complete his graduation with the valid registration
period must get readmission

I A student who is dismissed on disciplinary ground will not be considered for
re admission

al

a

However special. consideration may be given by competest authority to cases
based on medrcal / emergency reasons and are excusible to the University
authorities. The student will be re_admitted into the Trimester where the
CGPA is of good standing.
The decision on the appeals for re admission will be valid subject to the
University rules.

3,17.2 Conditions to th€ Re-admitt€d Students
I A re-admitted student should achieve a CGpA of at least 2.50 in the first

trimester after re-admission and failure to do so will result in dismissal. Nofurther appeal for re admission will be considered.
f A re-admitted student should normally carry a credit Ioad of not more than

12 (twelve) credit hours. He can carry a more workload only with the
approval of Coordinator ,/ Head of the Department ,/ Dean ofthe Faculty, as
the case may be.

3.17.3 Disciplinary Suspension or Expulsion
A student whose behavior is in violation of the University regulations is subject

:"^,9_,,r".]pl5-?_,i:tion 
As a poritics-free.University, i, ;.;i;;il';;;h,bil j;;

f]l,i:1^".,:"T1". direct or indirecr within rhe UnJersity Crilil."i;;;br^
an)/ type_ of demonstration, procession, poster, bannei againit the Universityrules and regulations, and administrative decisions. It ah; fo;;ids any type oforganized movement against any academic or administrative staff member of theUniversity.

I



Any student who is found to be involvcd in or has violated any ol thes:
prohibitions may face Disciplinary Suspension or Expulsion tiom the Universir-.
Thesc disciplinary actions will be an integral parl ol a student's personal rccorc
A sludent who is expellcd for disciplinary reasons cannot appeal for r;
admission.

3.17.4 Withdrawal from the University
Any admitted student rnay u,ithdraw his,/hcr studentship iiom the Universi.
for good, an applicalion has to be submitted to thc Pro Vice-Chancellor throug:
the Coordinator./ Head of the Departmenl ,/Dean of the Faculty stating th.
sperilic roa.,on : lor r,rirhdrawal.

3.18 Examination Rules and Regulations
3,IE.1 Academic Perlbrmance
All students are requircd to maintain a CGPA of 2.5 and above to remain c.
acceptable academic standing. A student who obtairrs a CCPA bclow 2.5 will b:
considered on probation status. A studcnt on probation will not be allowed r

carry morc than 12 credit hours in the subsequent trinrester. A student who ge::
on probation status for 3 (three) consecutive trimesters and if the Universir-.
authority finds him/her rro hope of inrproving the grade in the followin:
trimester rnay be clismissed the studcntship.

3.18.2 Academic Dismissat
A student strall be dismissed from thc University if:

r| He./she has committed breach olany of the University rcgulations.

f He./she fails a course r'vith a grade of ( F ,"X ,'Y") on the fourlh atternpt.

The University reseryes the right to debar, suspenil or dismiss cny student .from tht
U iwrsit! or any of its classes for acadcmic ot i stitutional interest, if any sach srep i!
deemed w orthy and adyisable.

3.18.3 Eligibility for Entry to Examination
No student shall be cligiblc to take part to any Trimester Final Exarninatio:
unless:

f He,/shc is ollicially registered in such a course; and

f He./she has fulfilled the required percentage ofattcndance and

3.18.4 Attendance in Trimester Final Examination
A registered student is required to attend in the Trimestcr Final Examination o:
all courses registered for. If any studcnt who is found absent withoul valic
reasons acccptable to the University authority, will be deened to havc failcd thE

course irrespective of marks obtained in his or hcr coursc works (i.e. class tesr
assignrnent) and Mid Term Exam ctc.

3.1E,5 Class Atlendance Requirement
Students are required to atterld all lecturcs, tutorials, seminars, lab works etc. o:
thc courses that they registered for. Normallv 8070 attendance is required rc

allo\\ a student to sit for the Trimester final examination.



I 3.18.6 Barring from Examination
A student may be barred from sitting the examination if:
rHe/she has failed to meet any of the above requirements of eligibility for entry
to an Examination.

3,18.7 Consequ€nce of Barring from Examination
Unless otherwise reconsidered, any student debarred from any examination shall

automatically receive a grade "Y" which is equivalent to an "F" for that course

irrespective of course works performance. In addition, the scholarship or
financial assistance of the students who were barred from the Trimester Final

Examination may be withdrawn or reduced to certain amount as the University
authority decides on case-by-case basis.

3.18.8 Cheating in Examination
When a student is found to have committed a breach of any provision of the

Examinations Rules and Regulations or any procedure made there under or any

instruction made by an authority under these Regulations, such candidate shall

be deemed to have committed an offence and will be llable for disciplinary
punishment. Such punishment can be cancellation of the course in question, drop

of the current trimester, expulsion for an academic year or expulsion from the

University, based on the weight and severity of the offence. If a student receives

the expulsion from the University for cheating in examination, he./she cannot be

re-admitted. In addition, the student will be deprived of enjoying any financial

assistance in the following Trimester as the University authority decides on case-

by-case basis.

3.18.9 Failure in a Course
A student, who fails in a course due to non-compliance of specific requirements

of the Faculty and the curriculum of his,/her program of studies. may do either of
the following:

I Repeat the same course if the course is classified as "CORE" course

a Replace the course with another one if it is classified as "ELECTIVE" or
'OPTIONAL ' as determined by the Department or the faculty as the case

may be.

Notwithstanding any other provisions of these Regulations, a graduating student
who obtains the minimum CGPA for graduation (i.e. CGPA 2.50), but fails in any
course, may be allowed to re'sit for that coursd subject to the examination rules
and approval of the authority concerned.

3.18.10 Appeal for Re-examining / Rechecking of Grade:
If the awarding of grade is in order but the student wants his,/her answer script
to be re-checked./re-examined, then a formal written appeal shall have to be

made by the student to the University Board of Appeals through the ACAD. A
fee of Tk. 500 per course must accompany the said appeal.



3.18.11 Grounds for Appeal:
An appeal may be made on any or all of the following grounds:

t If a student strongly believes that he./she deserves more marks than he./she
got in lhe course in question.

f If a student reasonably believes that the evaluation has been conducted
improperly or a portion of his./her marks has not been counted.

3.18.12 Application Procedure for Appeal:
Application procedure for appeal may take the following forms:
The student must consult the Coordinator/ Head of the Department ,/Dean of
the Faculty first regarding the course grade he./she disputes.
I A prescribed form has to be filled in by the applicant which is to be endorsed

by the Coordinator./ Head of the Department /Dean of the Faculty as the case

may be, is to be sent to the Director of ACAD, within 2 (two) weeks of the
publication ofresults and a fee ofTk. 500/- must be accompanied with the said

appeal.

3.19.1 Pre-Graduation Requirements

.i One Trimester prior to graduation a student should file Sraduation
application to the Department / Faculty /ACAD

.r Students intending for graduation should submit an application for
graduation to Academic Affairs Division in the terminal (Final) trimester in
the University.

3.19,2 Academic Requirements

f All required and elective courses must be passed as per program of
curriculum.

f CGPA at least 2.50 must be obtained at the end to get MBA degree.

f There should be no negative report from the University Authority in general

and Academic Discipline Committee in particular against the students.

I All university requirements have to be fulfillecl.

3.19.3 Transcript
Results of each Trimester are normally distributed to every student at the

beginning of the following trimester. This result is for student reference only and

not to be used for any official purpose. The result produces report including the

grades of all courses for that Trimester, the GPA and CGPA.

Official Transcript is issued during graduation and upon written request of a

student who has paid all fees. Partial transcript may also be issued in the same

manner to continuing students. However, a fee of Tk25/ is charged for partial

transcript of each semeste/Trimester.



Final Transcript ancl Provisional Certificate may be withdrawn on payment of
Tk. 500/ (i.e. Tk. 250,/- lor Transcript and I'k. 250/ for PVC). Besides, Original
Certificate bc issued on payment ol Tk. 500,/ only alter conferming Degree by
ttre Chanccllor Charges rvill be appliecl for thc rc,issue of duplicate cerljl'icate
arld transcript also.

3.19.4 Release of Student Records
Studerrt records are considcred highly confidential. l'herefore, a \ /ritten consent
fr-cxn the studcnt is needed before leleasing information front his personal record
to person outside the Univercity. Information may be furnished to a student's
parents or sponsor without such u,ritten conscnt. No information conrerning,,i
student s grades will be given over the telephonc.

3.20 Policy for Payment of Fees and Charges in NIBA Programr
3.20.1 Break up of Fees and Charges

Tk.1,21,000/.

60 CH (Exerurive) 1,14,000/

36 x 1.200=43.200 3 x 4.000=12 000

* Totnl cost Lloes \ot intlude addiiontrl amowtt of Tk 5000 lLtr Engli$ for Professiontll Confia
*+ Olher chdrses in.hr de orientatirn Jee. books & lildrc,.iols, rnedicol .tssist.r,ce, acrLlemt( tour etc.
N.B.lluC BBA grdduates $ ill get 50qa concession ot ailmission lee once.

3.20.2 Payment of Tuition Fees:
It is the responsibility of student to be familiarized \vith the procedures
regarding payment of fees and other charges each trimester.

.r Srudenrs arH iharged wjth lull fees arrd chargc' unle.s lhc Universit\
detcr nrine\ lhiit a \nlLIcnt pdJ \ lhe \ubsidi,/cd [ee\.

Tuition and Trimester fee lor each trimestcr should be paid in fuJJ arnount
during thc course registrarion of the Trirnester, unlcss hc is permitted to pay
it by installrnents.

I Dues (if any) should be settled at least 2 wccks befbre the Trimester Final
Examjnation, otherwisc students might be bar|ed from sitring tbr the Iinal
Examination. Moreover, results of their examination will be withheld until
the fees arc settled.

.r All fees are to be paid through the Islami Bank Rangladesh Ltd., Chawk
Bazar Branch, Chitlagong in favor of International Islamic Uniyersity
Chittagong fbr the students of Main Campus. Whereas, the students of
Dhaka Carnpus would deposit the fees and charges through thc Islami Bank
Bangladesh Ltd., Ifharrrnondi Branch in favor of International Islamic
University Chittagong. Students are required to submit the bank's deposit
slip to Accounts and Finance Division (ACFD) to receivc thc University
paYment receipt.

It should be noled thot cours( rcgistrotion Jbrrrr would n ot be acceptetl by ACAD unless the student
gets cleoroncc by thr outllotize(l siBttutln oJ thr ACFD.

60 x 1,100=66.000

60 x 1,100=66.000 1.08,000/.
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3.21 COURSES IN MBA PROGRAM
3.21,1 Distribution of Credit Hours in MBA Program

A. MBA (Regular) Program
The regular and fresh students are required to complete 60 credit hours
with,/without 3 PRC based on their academic background to have MBA degree.

The break up of the distribution as follows:

Courses Credit Hours

Pre-Requ i5ile Courses: 3 Coutses 00

Foundation Courses: 8 courses @ 3 credit hours each 24

Core Courses: 7 courses @ 3 credit hours each 21

Specialized Courses: 4 courses @ 3 credit hours each t2

Internship ,/ Dissertation ,/ OCP 03

Total Credit Hours

B. MBA (Executive) Programm
The executives or Master degree holders are required to complete 60 credit
hours to have MBA degree. The break up of the distribution is as follows

Courses Credit Hours

60

Folrndation Courses: 8 courses @ 3 credit hours each 24

Core Courses: 7 courses @ 3 credit hours each 2t

Specialized Courses: 4 courses @ 3 credit hours each t2

Internship ./ Dissertation / OCP 03

Total Credit Hours

C. MBA for BBA graduates
The 4-year BBA degree holders or CAs / CMAs are required to complete 36

credit hours to have MBA degree. The break up ofthe distribution is as follows

Courses Credit Hours

60

Core Courses: 7 courses @ 3 credit hours each 2l

Specialized Courses: 4 courses @ 3 credit hours each 12

lnternship ,/ Dissertation ./ OCP 03

Total Credit Hours

3.21.2 Distribution of Courses in Different Trimesters:
The students of MBA (Regular) Program willjoin from lst Trimester, the students
of MBA (Executive) Program will join from 2nd Trimester and the students of
MBA for (BBA degree holders) will join from 3rd Trimester in the MBA program.
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BUSi 4001

ECON 4001

coM- 4001

ACC 4101

MGT 4IOI
BCOM- 4101

MGT- 4202

MKTG- 42OI

Introduction to Business
of Economics

Computer Application in Business

Business Communication
Business Mathematics

& Business

Business Statistics
Management Science

Economics

QTM- 4203

ACC- 5302

ECON, 5302

MGT- 5303

MGT 5404

lnternship,/ Dissertation/ OCP- 5500 : 03 Credits

Coeorate Cov€mance & linancial Restnrctu ng

Foundation Courses
MGT-

FIN- 4201

Core

B. Maior in Marketing (Any lour courses)

tlrl



HR\.4- 5501 ] Humdn Rpsour(e Planning & DFVplopprenr

HRM- 5503 | Human Resource Accounting

Idormrlion

MIS- 5501 Management Informadon System

MIS 5502 System Design & Development

Mis- 5s03 Databas€ Management

Mis, 5504 Advance Database Management

Mrs- 5505 Data Communication System

MIS- 5506 Decisjon Support & Expert System

N,IIS 5507 E Business

\'tis 5508 in Business

Managenent oiTechnology & Innovatior

Management (Any tour

Public Health & Administration

Healtl Righ$ Wellare & Medical ehi6. Social Conlml

Health Economics & Hospital Development

Project Appraisal & Management

HOM- 5505 Clinical Psycholog

Internship,/Project/ Dissertation/ OCP Program : 03 Credits (It is to
be registered u,ith the regisbation ofcourses ofgraduating trimester)

3,21.2,2 Policies for offering a spe€ialized area

rl Students will have to choose any one of the specialized areas (groups) at the
end of their 4th trimester.

lr Usually the minimum nurnber of students for offering a major is 10 (ten).

f Majors are offered considering the choice of the students and availability of
teaching resources.

f Four courses will be offered in an area of specialization based on their degree
of importance and availability of teaching resource.

HOM 5501

HOM- 5502

HOI\4- 5503

T.end of Carment Business

Managing Backward & Forward Linkages

Sustainable Developmen! & Compliance Issues

HRM- 5501

HRiV{

HRM 5505

HRM Compensation

HRM 5507

HRM 5508

Industrial Relations

Corporate Governance

F. Maior in

MCT 5506 Industrial Relations

MCT 5507

MCT 5508

vrcT- 5509

MGT 55]t)

MCT- 55r 1

MGT- 5512 {sME)

HOM- 5504



3.22 BRIEF OUTLINES OI" MBA COURSES

PRE REQUISITE COURSES

1,Introduction to Business (BUSI ' 4001)

This course provides the student with a complete -and comprehensive view of

U"ti.,".. org'u"irutions/enterprj.ses at home and abroad lt includes Business

ConceDt. Bu-siness Env onment and Location, Sole Proprietorship' Partnership

t.ni tio.x (ompany: State Enterprise, Co operative Society' Trade Practices ln

Bangladesh.

2. Principles of Economics (ECON'4001)

The obiectives of [he course are to make the students understand the following

ls""t,'o"i.i,.", Scope and Methodology of Economics' Theory of consumer

L;h;;i"., iheory of firm, Market structure, National income accountinS'

Co*"-pti.", .u'"ing and investment multiplier: An Initial Look lnflation and

unemployment, Trade theories and balance of payment

3, Computer Application in Bqsiness (COM ' 4001)

This cor.rse aims at building learner's skill in [he use of computer for handling
manasemenl operation\ .ll'ir tir ely lmportanl package programs u\e[ul for lhe

businE s exocuiives will be raughi in tliis course so rhat rhe learners ma1 make

proper use of their skill in computer handling for discharging managerial duties'

FOUNDATION COURSES GC)

1. Principles of Accounting (ACC ' 4101)

This couise provides a general understanding of basic accounting principles and

concepts, financial re;rding system, valuation of assets, measurement of

income and preparation of financial statements The cotlrse intends to
familiarize the students with the analysis of financial statements and the use of

accounting information for managerial decision-making Basic costing

principlesl methods and budgetary process will also be highlighted in this

course.

2. Principles of Management (MGT'4101)
Principles of Management provide a Seneral understanding of management

proceis, techniques, basics of planning, organizing. controlling, motivating'

iirecting, Ieaderihip, etc. It provides an understanding of management theory

and its historical development such as transition from classical management

theories to contemporary management theories i.e. total quality management'

grid approach etc.

3. Business Communication (BCOM'4101)
The course is designecl to introduce the students wlth the techniques of formal

and informal business communication. It includes the topics like classification

and method of communication, communication network, notice and minutes of

lormal meeting, different types of business letters, preparation of Curriculum

Vitae and so on as desired by the instructor.



4. Business Mathematics (QTM - 4l0l)
This course aims at creating quantitative background of the learners for easy
understanding of the advanced quantitative couises at the higher level. It tries to
impart knowledge on basic algebra, solving equations, set theory, matrix algebra.
derivatives and integration etc. Learners wrli be taught how ihe mathematical
tools are used in business decision making.

5. Managerial Finance (FIN- 4201)
This course is designed to provlde an insight into major financial decision
making areas: ascertaining financial needs, procuring the needed capital,
investment of fund. financiar analysis and payment of dividend, capitar strutture
etc. also be Valuation of the firm and current theories on financiai management
w111 covered in this course.

6. Islamic Management & Business (MGT-4202)
The course-aims at providing principles of management from Islamic perspective.
Topics..include planning, organizing, coordination, motivating, diiecting and
controlling from Islamic viewpoint. It also includes business ethics and in Isiam.

7. Marketing Management (MKT G -4201\
This_ course imparts knowledge on markcting planning, organization, developing
markcting mix, market segmentation, and evaluting inarke ng p.rformance ai
well as marketing control. The concepts of managing pr"oduct life cycle,
marketing rescarch and social dimensions of marketingir" t,igtrtigtt"a under the
purview of this course.

8. Business Statistics (QTM 4202)
The purpose of this course is to cnable the students in having fair.knowledge of
basic statistics, statistical concepts, measures of central tenJcncy, measures of
dispersion, time series, correlation and regression, and sampling ind elementary
probability. Eflorts will be made to provide idea about the Lse 6f statistical toots
in business decision making.

9. Management Science (QTM - 4203)
This course has been designed as an advanced course on the use of quantitative
tools in business decision-making. It includes decision analvsis. value analvsis
and input-output analysis. The course contains duality and sensitivity analysi's oi
L.P, integ€r programming and markov analysis. The learners will be iaughiabout
the use of computer in quantitative business analysis.

CORE COURSES

1. Managerial Accounting (ACC.5302)
This course aims at providing an understancling about the importance of the
accounting information in decision-making. It highlights on how accounting
information is produced and used in different types of managerial situationsl
The course contains analysis and interpretation of financial 

"statements, 
cost

canters, cost classification, break-even analysis, accounting treatment of price
level changes etc.
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2. Manag€rial Economics (ECON- 5302)
The objective of this course is to provide knowtedge to the students "" =l
3:ffi :i#"i,igTf ::x".T#:.:5iff ,?l,lfi ";"ffi1T'"i"T:l.l
::'#"$:.li:"T'::T",:'"rT".'ffi :il"?"?il3,:::":"'l"rti.x'TilSir';:ii= - l
competition and pure monopoly, oligopoly and monopolistic competiriL - I
Pricing policy: theory and practice- Game theory. 

I
3. Human Resource Management (MGT-5303) I
The course examines the role of human element in the organization. It dea-- I
with ascertaining the needs for human resource. selection of proper emplol ee !
placement ofemployees, training ofemployees, salary and wage administratio:- !
grievance handling, employee service and other relevant issues. It also entaij I
motivation theories, leadership, power and conflicts in an organizational settir-= I
arising out ofthe use ofhuman resource in an enterpris" 

I
4. Operations Management (MGT-5404) I
This course is offered to acquaint the students with the production function anc I
its management in manufacturing and service organizations. The basi. I
responsibility in opsations, the design of production system and the productior. I
planning and control system etc. will be taught in this course. The modern tool: I
of opsations decision-making will also be elucidated under the purview of this 

I
5. Strategic Management (MCT-5405I I
Learners are acquainted with the process of formulating objectives, policies and I
strategies in an enterprise so that the enterprises can compete effectively in the I
competitive environment to gain competitive advantage and to satisfy the I
members of target market. The course highlights various tools of strategi( I
business planning and control. Case method of teaching will provide the basic I
input o[ r his cours" 

I
6. Islamic Financial System (FIN-5402) I
This course has been designed to help students comprehend management of I
household, business, community and public funds within an Islamic framework. I
Emphasis will be given on understanding the principles, functions, role and I
practices of Islamic financial institutions including commercial banks, central I
tanks. security markets, takaful, waqfand baitul mil. 

I
7. International Business (MKTG-5402) I
The principal goal of this course is to improve your ability to identify. analyze. I
and execute strategies in the global business environment. The course is I
designed for those students who have a definite interest in international I
business as well as those who seek a broadening of their knowledge in this I
growing and vital area. The course will combine a specific regime of academic I
pursuit and practical issues how it is done knowledge. The course will hiChliCht 

I

I
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country risk analysis, regional integration, FDl, International business strategies.
functional issues of international business. After completing the course, students
will be able to adapt themselves with growing internationalization of busincss
issues, opportunities and challenges.

SPECIALIZED COURSES

A. Major in trinance & Banking (any four eourses)

1, Corporate Finance (FIN-5503)
This course attempts to develop specialized and advanced knowledge in the area
of corporate finance and its management. It entails topics like information
relation with financial markets, advanced issues in the area of capital budgeting,
dividend policy and sources of external financing. It also deals with concepts and
skills necessary for corporate mergers and acquisitions analysis. Recent articles
and cases on various aleas of corporate finance will be discussed.

2. International Finance (FIN-550.1)

This course examines the international aspects of corporate finance and
investment. The course contains management of foreign exchangc dcalings,
exchange risk reduction, international monetary and capital rnarket,
international linancial institutions, rnultinational capital budgeting, cost of
capital and internalional portfolio management.

3. Project Appraisal and Management (!'IN-5505)
This course airns ar developing knowledge to the participants on managilB
project and evaluation techniques. Prlmarily it deals with the objectives.
importance. requisitcs and functions of project management. The course covers
projcct initiation; project lormulation; project selection methods; projcct
implenlentation; feasibility study; preparation of project proposal and projecl
appraisal techniqucs. Contemporary approaches of development projects like
Projcct Planning by Objectives, Logical Framework Approach, Participatory
Rural Appraisal, Beneficiary Assessment etc will also bc included under the
purview of this course.

4. Financial Derivatives & Engineering (FIN-5506)
This is a highly specialized course designed to familiarize the participants with
the theory of options. future pricing of securities and its use in portfolio
management. The course provides an insight into the basic characteristics and
valuation of the derivative securities such as options; future contracts will be

h ighlighred in this cour:e.

5. Development Financial Institutions (FIN-5507)

This course aims at providing knowledge to the learners on the theoretical
aspects of project appraisal methods, industrial sickness: financial policy,
procedures & operations of Bangladesh Shilpa Bank (BSB), Bangladesh Shilpa
Rin Sangstha (BSRS). lnvestment Corporation of Bangladesh (ICB). International
Bank for Reconstruction and Devclopment (IBRD), International Monetary Fund
(IMF), Islamic Developrnent Bank (IDB), Grameen Bank (GB), Industrial
Development Leasing Company. Bangladesh (IDLC).

?,
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6. Investment & Portfolio Management (FIN-5508)
This course focuses on various aspects of portfolio management. It includes
mean variance portfolio theory; the classification of the opportunity set under
risk, delineating efficient portfolios. techniques for calculating efficient frontier:
simplifying the poftfolio selection process; the correlation structure of security

7, Advanced Financial Management (FIN-5509)
The goal of the course is to explore the advanced analytical methods and
techniques to deal with more sophisticated corporate financial decisions and
issues. The course will develop an understanding of the link between the theory
and practice underlying corporate financial decisions. in addition, the course will
extend and implement some concepts and techniques derived from real business
settings such as financial planning and forecasting, net present value analysis,
bond and stock valuation, capital asset pricing Model, capital budgeting, cost of
capital, capital structure, and dividend policy. Selective in-depth financial
problems, case studies, and financial events will be incorporated throughout the
course.. In the business world it is essential to understand the financial impacts
of decision-making and how to best plan for the short and long term needs of the
corporation. This course will focus on those topics.

8, Corporate Governance & Financial Restructuring (BNKG-5504)
This course examines the process by which takeovers and other corporate control
transactions take place and the role of restructuring and shifts in resource
allocation by corporations. Of particular interest will be the empirical evidence
on economic and capital market reactions to control transactions and to
defensive measures by management against takeover bids, buyout transactions,
and the relation of takeovers to capital structure changes. A major focus will be
the interaction of strategic planning, value planning, financial strategies and
investment decisions in the life cycle of growth ofthe firm.

9. Bank Fund Management (BNKG-5502)
The objective of this course is to familiarize the students with the theories of
Banking. It will also focus on the techniques applied in various banking
operations. The course will cover the aspects like unit, branch and chain banking,
liquidity vs profitability, operational procedures of accepting different typs of
deposits & advancing credit in the from of cash credit, loan & over drafts.
Negotiable instruments (VIZ cheques, bill of exchange & Promissory notes),
banker- customer relationship & aspects of Islamic Banking system will also be
the topics ofthis course.

10. E-Banking and E-Commerce (BNKG-5503)
This course provides an understanding of the computer and Internet
technologies and explores the business and banking implications of these
developments. The focus is on the technological aspects of the electronic
commerce. The course provides an understanding ofthe tools and gives some



practical skills for building electronic commerce applications over the Internet. ln
addition to acquiring basic skills for navigating the Internet and creating a
personal electronic presence on the WWW, students will develop an
understanding of the current practices and opportunities in electronic publishing
and advertising, electronic shopping and distribution electronic banking process.
The course also explores several of the problems surrounding electronic
commerce such as securlty and encryption.

B. Major in Marketing (any four courses)

1. International Marketing (MKTG-5503)
The course intends to provide an insight into international marketing operations
of firms engaged in multinational marketing. lt comprises of global marketplace
environment. international marketing opportunities, international marketing
strategies, international marketing mix policies and international marketing
management aspects. The growing complexities in international marketing area
and recent trends will also be covered in this course.

2. Consumer & Buyer Behavior (MKTG- 5504)
This course examines the determinants of consumer behavior. It deals with issues
like individual determinants of consumer behavior, group influences on
consumer behavior, environmental impacts of consumer buyer behavior,
consumer decision process and models of consumer and industrial buying
behavior. The present position of consumer motivation and behavioral research
and the problem of understanding consumer behavior will also be discussed in
this course

3. Seryices Marketing (MKTG-5505)
This course aims at developing specialized knowledge of the learners in services
marketing. It includes features of services, distinction between product and
services, growing importance of service marketing, service marketing mix,
developments in customer services, service marketing in profit organizations and
non-profit organizations. It also covers problems of services marketing and
development in idea marketing.

4. Marketing Research (MKTG-5506)
This course has been designed to provide basic knowledge in marketing research
so as to enable the learners acquire specialized skills in undertaking the research
assignments effectively. This specialized course will assist the learners in solving
marketing management problems with efficacy and facilitates the marketing
management decision making. The course provides knowledge on how to use
various marketing research tools in different situations and to prepare sound
research reports.

5. Strategic Marketing (MKTG-5507)
This course is offered to build up specialized knowledge in the use of marketing
strategies to gain competitive advantage for a business firm. It includes elements
of strategic markcting. development of altcrnatives, strategic markcting planning
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and control, strategic options to be used for marketing mix elements. product life
cycle etc. The course helps to understand strategic marketing responsibilities and
interactions with the functional departments. Case based teaching will be
followed.

6. Promotional Management (MKTG-5508)
The course deals with various aspects of promotional aspects like advertisement
as well as diversified dimensions of sales management. It gives guidelines for
copy writing, media choice, advertisement evaluation etc. On the other hand, it
also emphasizes on potential sales, personnel management, techniques to
lmprove sales and other related issues.

7. Environmental Marketing (MKTG-5509)
The course aims at providing knowledge to the students on the components of
environment. ecological principles and factors. pollution aspects, hazards and
disasters etc and emphasizing on the marketing management approach with
environmental issues.

8. Brand Management (MKTG-5510)
This course applies marketing techniques to a specific product, product line, or
brand. It seeks to increase the product s perceived value to the customer and
thereby increase brand franchise and brand equity. Marketers see a brand as an
implied promise that the level of quality people have come to expect from a
brand will continue with present and future purchases of the same product. This
may increase sales by making a comparison with competing products more
favorable. It may also enable the manufacturer to charge more for the product.
The value of the brand is determined by the amount of profit it generates for the
manufacturer. This results from a combination of increased sales and increased
price. The course aims at imparting knowledge on principle of brand, concept &
type of brand, features of brand management, brand community. predictive
analytics, brand engagement and so on.

9. E-Business (MKTG-5511)
Electronic Business. commonly referred to as "eBusiness" or "e Business", may be
defined as the utilization of information and communication technologies (lCT)
in support of all the activities of business. Commerce constitutes the exchange of
products and services between businesses, groups and individuals and hence can
be seen as one of the essential activities of any business. Hence, electronic
commerce or eCommerce focuses on the use of ICT to enable the external
activities and relationships of the business with individuals, groups and other
buslnesses.
Electronic business methods enable companies to link their internal and external
data processing systems more efficiently and flexibly, to work more closely with
suppllers and partners, and to better satisfy the needs and expectations of their
customers.



ln practice. c-business is rnore than just e commerce. While e-busincss rcfcrs to
morc strategic focus r'vith an emphasis on the functions that occur usjng
electronic capabilities, e commerce is a subsct of an overall e business strategy.
E commerce seeks to add revenue strea[N using the World Wide Web or thc
Internet to build and enhance relationships \vith clients and partners and to
inrpro,,,e efficiency usir]g the Empty Vesscl strategy. Oftelr, e cornrnerce involves
the appiication of knorvlcdge mana8ernerit syslerns.
E business involvcs business processes spanning tlte entirc value chairt:
electronic purchasirrg and supplr chain managcnicnt, processing orders
elcctronically, hanclling customer scnice. ancl cooperalinB \,vith business
partners. Special technical standards for e business lacilitate the exchangc of data
behveen companics. E business solt\\ are solutior'ls allou the integration of intra
and intcr firm business processes. E business can be cottducted using the Wcb,
the lnlernet, intranets, extfanets. or sonre contbinatioll of these.

Group C : Major in Human Resource Management (any four courses):
1. Industrial Relations (HRNI-550f )

This course deals with in depth study of the scope and nature of industrial
management particularly in Bangladesh: focuses on the procedure. subject
matter, and legal framervork of collective bargaining, role of unionism in
industrial. manufacturing and service sectors. ILO conventions, Labor lssues

under World Trade Organization (WTO) are also be explored.

2. Human Resource Planning & Development (HRM-5502)
The course has been designed to make the students understand human resource
planning & development. It includes the study of human resource planning
models,needs. benefits, key areas. components and information system to
forecast manpower needs and considerations of some indicators of human
resource effectiveness. Policy issues like u'ork force composition, employment
conditions. Ieave. recruitment, wage and salary administratlon, performance
management, health and safety; disciplinary issues in the context ol developing
countries wiil also be discussed.

3. Human Resource Accounting (HRM-5503)
This course is dcsigned to equip the leatners with the ideas of human resource
accounting. The course comprises of the importancc of human resource, gradual
developments in the worth of hunran resource ancl valuating the human resource
fbr accounting purpose. lt aitts 1() highlight the \\,orth of human resource
working in lhe orSanization through the published accoLlnts. This course covers
hunran resource planning and dcvclopment along \\ ith inventory management
confol and preparation of its balance sheet.

4. Organizational Behavior (HRM - 550,1)

In lhis course, participants will lcarn ho\\ to analyze human factors of
management and hou, to make responsible recommendations in problcm settinS.
The course covers topics such as organization design, leadership, and
impiementing change. lndustrial relations as pracliced in Bangladesh and
organizational bchavior in the context ol a rapidly developing economy would
bc thc additional topics ol lhe course.
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5. Entrepreneurship Development (HRM - 5505)
This course deals with how to establish a new business venture. anci co\i-.
topics, such as characteristics of an entrepreneur, pooling
resources,networking site development, market analysis, staffing, inventa.
control, human relation funding. As a part of the course, students will prepar. .
comprehensive business plan for starting or accruing such a business. It a->
studies various aspects of business development. problem of existing sm.-
business ln Bangladesh. An overview of small and cottage industries --
Bangladesh is also included.

6. Compensation Management (HRM-5506)
This course has been designed to make the students familiar with understandir_=
im-portance of compensation; importance of compensation managemen:
different types of compensation; process of determining appiopriai:
compensation: methods of compensation determinationi managerial and nor
managerial compensation; current trends in compensation.

7. Conflict Management & Negotiation (HRM-5507)
This course aims at providing knowledge to the students about the nature o;
conflicts in business organizations: types of conflicts, importance of conflici
management; causes behind different interests and managerial conflicts; methods
of resolving conflicts; significance of conflict negotiation methods; andprocess of
negotiation. Strategies & methods of ranging conflict will be studied againsr
social structure; management of conflicts will be covered from an organizational
context. It will also include diffi:rent models and principles, and skills
requirement for conflict management. It will also explore the use of power and
politics in the management processes and analyze the decision making process of
different organlzations.

8. Industrial & Labor Law (HRM - 5508)
The course aims at providing knowledge of legal affairs on- Principles of Law of
Contract, Partnership Act 1932, Sales of goods Act 1930, Negotiable instruments
Act of 1881, General Principles of Company law relating to formation,
Management and winding up. Carriage ofgoods- by roads, Sea and air; Factories
Act (1965) Industrial Relations Ordinance 1969; Workmen's Compensation Act
1923; Employment of Labor (Standing Order), 1965; General principles of
Insurance Contract- Life, Marine, Fire and General Insurance. Rules for safety
measures in factory. Factory workers salary and wages rules; Legal aspects of
using child labors in factory; Trade unionism and collective bargaining.

9. Management of Change (HRM-5509)
This course prepares participants to lead change within a variety of
organizational settings (schools, small businesses, multinational corporations,
non-profit / nongovernmental collaborative). Topics of study include:
contrasting climates and cultures in various organizational types: analyzing
conditions that foster both acceptance and resistance to change: viewing change
management through structural. personnel, political, and symbolic frames;
assessing the needs and providing the means for professional development to
accompany change; and specific strategies for managing change. pafiicipants will
develop a change managcment plan for use in an organizational setting of their
choicc.

I
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Group D : Major in Management Information Systems (any four courses)
l. Managcment Information System (MIS-5501)
This course aims at providing an underslarrdirtg of the functions and irnportance
of information technology applications in enhancing the capabilities of
organizations to rrcct their objcctivcs and goals. Thc coursc includcs: an
overview of MIS Structure. conlernporaly issues Fundarnental of information
system Information svstem technology Hardware, software,
telecommunication Transaction processing and information - Reporting system

Managerial decision making and decision support system (DSS) Expert system
- Knorvledge work Controlling inlortnation system Computer crime, ethics
and society - MIS practices in Bangladesh.

2. System Design and Development (NIIS - 5502)

This course aims at providing knou ledge on jnformation s_vstern design and the
techrliques, methodology alid the tools that are required to apply during the
process of development. lt also illustrates the theory of dcvclopmcnt, dcsign
paradigm, prototype and clfcctivc usc of CASE and 4th generations language
tools used for developing functional prololype or real system. Project
managerrtenr and other theorem of analysis will be discussed as $'e11.

3. f)atabase Management (MlS - 5603)
This course aims at providing a fundamental undcrstanding of databasc fiom
theorctical as rvcll as practical point of view. Upon coII]pletion of this course. lhe
entrant will be able [o define business data that requires for its information
systenr and the file generally used for information base. A three level of data base
architecture like user level. physical level and databasc chain rvill bc covcrcd as

rvcll. Simple and cornplex query by exarnple will be shown thorough by
stnrctlrred query language. It also covers data administration and database
administration.

4. Advanced Database Management (MIS-5604)
'Ihis course oflers to learners practical session on dala analysis, implementation
and stages of conplex system in various platforms like micro and mainframe. It
also aims to provide an understanding of thc tools for analysis of complcx data
rnodel b1, using DFD (Data Ilo,"n, Diagrarrt). struclured charl or Jackson
structured chart or flow charter. The concepts of distributed database. objects
oriented data model, auto- code generator and report program generator r,l.il1 be
elucidated throughout the course. Data security, integritv and data honesty \a,ill
be discussed as we11.

5, Data Communication Systems (MIS- 5605)
This course entails the entrants a basic ancl an advancecl foundation and
introduction to data communication. managcmcnt bchavior or oricntation on
data cornrnunication, transrrission, implernentalion ol network systerll and the
equipment connected for the i,l,hole process of comrnunication. It also covers the
ncccssity of Internct and Intranct in busincss. A widc range of data
corn[)Lurication softrvare as well as variorrs corrlputer hardu,are along with
networks topoloSy and transmission protocol, which covers aulo banking
system wlll be taught thoroughly in this course.
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6. Decision Support & Expert System (MIS-5606)
The basic objective of this course is to teach the learners about managemenr
information tools like expert system, decision support system, executive suppon
system, accounting information system, artificial neural networks from their
evaluation to applications of such tools in current business arena. . It also covers
the necessity of such tools in end-user computing environment and their
behavior to implement those systems and a feasibility study on CVP analysis
before the implementation is being materialized.

7. E-Business (MIS-5507)
Electronic Business, commonly referred to as "eBusiness" or "e Business", may be
defined as the utilization of information and communication technologies (lCT)
in support of all the activities of business. Commerce constitutes the exchange of
products and serwices between businesses, groups and individuals and hence can
be seen as one of the essential activities of any business. Hence, electronic
commerce or eCommerce focuses on the use of ICT to enable the external
activities and relationships of the business with individuals, groups and other
businesses.
Electronic business methods enable companies to link their internal and external
data processing systems more efficiently and flexibly, to work more closely with
suppliers and partners, and to better satisfy the needs and expectations of their
customers.
In practice, e'business is more than just e-commerce. While e-business refers to
more strategic focus with an emphasis on the functions that occur using
electronic capabilities, e-commerce is a subset of an overall e business strategy.
E-commerce seeks to add revenue streams using the World Wide Web or the
Internet to build and enhance relationships with clients and partners and to
improve efficiency using the Empty Vessel strategy. Often. e-commerce involves
the application of knowledge management systems.
E-business involves business processes spanning the entire value chain:
electronic purchasing and supply chain management, processing orders
electronically, handling customer service, and cooperating with business
partners. Special technical standards for e business facilitate the exchange of data
between companies. E-business software solutions allow the integration of intra
and inter firm business processes. E-business can be conducted using the Web,
the Internet, intranets, extranets, or some combination of these.

8. Computer Programming in Business (MIS-5508)
This course is designed to give the students foundation knowledge on computer
programming. The main objective of this course is to improve programming skills that
help the students to develop database management system software for business
purposes. This course includes: Database Record, Field and Database Management
System - FoxPro - Creation and Addition of information to Database - Variables:
Identifiers, Data Types, Mem Vars, Array - Expressions: Operands, Constants, and
Operators Control F[ow: Branches and Loops, Procedures and Functions Input and
Output Functions - Full- Screen Data Editing - Sorting and Indexing Database -

Performing Queries: SQL and RQBE Language, Locate and Seek Command - Design
and fuinting Reports - Screen Builder - Menu Bar Design - Project Work.

9. Management of Technology and Innovation (MIS- 5509)
The course is designed to train students in managing technology and generating new
ideas on technology management. The main objective of this course is to improve
managerial and innovative skills in the arena of technology



E. Major in Accounting (any four course)

1. Accounting Thought (ACC-5503)

This course lets the participants know the evolation ol accounting and its vital
role in economic development. It covers concepts. principles, local and
international standards on which accounting fucntions are done. It does make

the participants knowledge get strong.

2. Advance Managerial Accounting (ACC-5504)

This course aims at providing information to the managers for making decision

internally. It highlights on direct costing and contribution margin, segment

reporting, transfer pricing and responsibility accounting. It lets the participants
get familiariged with decision making procedure undertaken inside the

organization.

3. Advance Financial Accounting (ACC-5505)

This course is offered for building up a strong basement of the participants
about security market. It on compases the valuation of bond and share,

invesLment decisions, risk return and budgeting, plannig, restructurin[a and

mergers as well as dividend policy.

4. Human Resource Accounting (ACC-5506)

This course is designed to equip the learners with the ideas of human resource

accounting. The coursc comprises of the importance of human resource, gradual
developments in the worth of human resource and valuating the human resourcc
for accounting purpose. ]t aims to highlight the worth of human resourcc

working in the organization through the published accounts. This course covers

human resource planning and dcvclopment along with inventory management

control and preparation of its balance shcct.
5. Environmental Accounting (ACC-5507)

This course covers valuation of nature, environmental protection expenditure
and its representation in national accounts, land use accountinS, botanical
diversity. Material and energy flow. adaptation of UN system of environmental
accounting,integration between economic and environmental accounting,
managerialism and sustainability, investigation of legimation in annual reports,

determinants of social responsibility. It makes the participants get aware about
the harmonization of business with environment.

6, Macro Accounting (ACC-5508)

This course helps the participants knou, about the cross-connection of accounting
and economics. It involves national income concept, input-output analysis of
national accounting. double ectry accounting in national income, social accounts,

UN accounting process favoring national accounting. It can makc the
participants explore the similarigation between economics and accountin!].

a
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7. Accounting for Managerial Control (ACC-5509)
This course deals with controlling procedure of management accounting and lets
the participants know how to formulate and structure the strategy for
management. It covers budgetary planning and control, standerd costing.
financial perfomance reports. It can make the participants build up their
exploration capacity to differentiate strategy for management.

8. Taxation & Auditing (ACC - 5510)
The course aims at providing knowledge to the students on : Taxation, Income -
Tax, Assessee, Income Tax Authorities in Bangladesh, Heads of Income, Tax
return, Other Taxes; Auditing, Standard Auditing practice, Selective Verification,
Auditing Mechanized and EDP System.

1. Industrial Relations (MGT-5506)

This course deals with in depth study of the scope and nature of industrial
management particularly in Bangladesh; focuses on the procedure, subject_
matter, and legal framework of collective bargaining, role of unionism in
industrial, manufacturing and service sectors. lLO conventions, Labor Issues
under World Trade Organization (WTO) are also be explored.

2. Conflict Management & Negotiation (MGT-5507)
This course aims at providing knowledge to the students about the nature of
conflicts in business organizations; types of conflicts; importance of conflict
management; causes behind different interests and managerial conflicts;
methods of resolving conflicts; significance of conflict negotiation methods; and
process of negotiation. Strategies & methods of ranging conflict will be studied
against social structure: management of conflicts will be covered from an
organizational context.

3. Corporate Governance (MGT-5508)
Corporate Governance has become an important issue in the business world. The
aim of the course is to make the students understand the governance issues at
the corporate Ievel and their practiesees in Bangladesh. The course covers board
composition. role of board of directors, proteting interest of all stakeholders,
legal issues, disclosure of financial and nonfinancial performance of the listed
companies.

4. International Projection (MGT-5509)

International Projection deals with how business is dramatically boosting its
economic growth and increases the number of companies relying on its services,
accompanying its clients in their own international expansion processes and also
adapting to the needs of new customers who bet on this clear international
projection.



5. Sypply-Chain Management (MGT-5510)
Supply chain management is a strategic tool for coordinating activities
concerned with planning, iplementation, and control of material goods
information, money. and equipment flows between suppliers and customers.
Supply Chain Management ivolves the flows of materials and information
among all of the firms that contribute value to a product, from the source of raw
materials to end customers. Elements of supply chain management have been
studied and practiced for some time in marketing, logistics, and operations
management. We will attempt to integrate these different perspectives to
develop a broad understanding of how to manage a supply chain.

This course will focus on effective supply chain strategies for companies that
operate golbally with emphasis on how to plan and integrate supply chain
components into a coordinated system. The course will consist the concepts and
models important in supply chain planning with emphasis on key tradeoffs and
phenomena. The course will introduce and utilize key tactics such as risk pooling
and inventory placement, integrated planning and collaboration, and
information sharing. Lectures, Internet simulations, computer exercises, and case
discussions introduce various models and methods for supply chain analysis
and optimization.
6. Sustainable Development (MGT-5511)
This course is a broad based examination of some of the major themes related to
sustainable development and what they mean for individuals, corporations,
cities, nations and the world as a whole. It takes a systematic approach to
addressing the various interconnected scales at which decisions can and must be
taken and policies must be made to achieve a level of societal development at
which the welfare of today's generation can be met without compromising the
welfare of future generations. In main stream theory of development,
development measured by economic growth was the main theme. The meaning
of development in the cotext of international development had evolved during
the past 30 years. Sustainable development, especially environmental
sustainability, is examined both conceptually and empirically in relation to
environment protection , efficient use of energy and natural resources. The
concepts and instruments of strategic environmental assessment and sustainability
assessment are introduced and applied. It is increasingly important that young
managers must understand and be able to design sustainable development
projects,/programs to overcome precedent problems in development. These
approaches often require the participants to create effective working relationships
with practitioners other field, gevernments, and organizations.

This course aims at introducing various approaches to sustainable development.
The students are expected to participate in discussion and analyze the projeit from
business points of view within the context of sustainable Development. Then the
course will be followed by the firld trip to the development project site, possibly
for conducting feasibility studies. The course also address the cevironmental
justice, antiglobalization movements, and ethnoecology to assess their
implications for an understanding of the future of sustainability.



7. Small and Medium Enterprise (SME) Management (MGT-5512)
The course is directed at the effective management of small and medium size
enterprises(SME) with special attention given to growing such firms and
instituting turnarounds in changing economics. The key concept in this class is
that "a small business in not a sma[[, large business." The problems and solutions
facing SME's are significantly different from those facing large firms. This course
deals with the critical decisions that owner./managers of SME's must make in
managing such ventures. The course will focus on "doing" through an active
consulting project with a SME rather than on mere "facts".

Emphasis is laid to the daily issues facing SME owner/managers, including hiring
and personal practices, The care and feeding of business networks , the installation
of management controls and operational systems, effective strategies for the small
and medium size firm including identification and evaluation of business
oppoftunities. strategic alliances and the internationalzation of SME's, ESOP's,
financing, export opportunities, bank relationships, credit for the SME. Iegal and
tax considerations, public relations, and effective marketing research for the SME.

8. Advanced Islamic Management (MGT-5513)
Advanced Islamic Management uses Islamic core values for its decision making.
Decision. whether or strategic or operational matter guided by Islamic core values,
with naturally conform to Islamic principles. Management experts are beginning
to look at the possibility of "higher purpose vision" as a means to achieve
sustainable for individual best performance can only be achieved through the "free

will" efforts of that person. No threat, not even reward could persuade an
individual for its optimum output. Threat merely lead to compliance and low level
reward i.e. recognition and financial, are not sustainable for long.
Management expefis are beginning to look at the possibility of "higher purpose
vision" as a means to achieve sustainable motivation for individual best
performance at their work place. Islamic Management Modules attempt to achieve
this.
Islam is a way of tife. It does not compartmentalize human life activities- its
practice is always holistic and integrated. There are hadiths, and verses from the

Quran that relates to work as "worship" on the condition that the work is in
consonance with Islamic Principles.

1. Managing Grarmert Factory (GTM-5501)

The couse objects to ditribute knowledge about managing a garment factory. It includes
human resources - recrutiting, training. labour management, compliance: labour laws
including EPG Law; production. planning & process; quality control management:
machinery and equipment in garment industry Needle machine, Over lock machine,
Bartac machine, Button whole machine. Snap button, Punching, Feed of the arms, Needle
detector, Cutting machine, and Designing software.

2. Industrial Law (GTM-5502)

The course targets to provide knowledge on legal issues related to firms and industries
with special emphasis in garments and textile sector. It will cover- Labor Law: Factory
Lawt EPZ Law; Trade Union and CBA Law; ILO Law; Law of Contact; Company Law;
Environmental Law etc.



3. Internal Apparel Marketing Issues (GTM-5503)

The course aims at providing knowledge on apparel marketing and international
issues related to garments and texlile industries. lt includes Trade Act Bill,
WTO, CBW (Central Bonded Warehouse),/SBW, GSP. SAARC,/SAFTA, AGO,
BIMSTEC, Garzi Commission Report & post
Export documentation. Buyers, Knowing the
sourcing. and costing etc.

,1. Trend of Garment Business (GTM-5504)

The course targets to disseminate knowledge on the

MFA Taskforce. Banking and
big buyers, Merchandising -

recent trend and development of
garment business. It will include garment importing countries with last 10 years export

record; Bangladesh's competitive strength and weakness price, quality, compliance, lead

time, labour force; fashion and deslgning trend of fashion and design, creativity in fashion

and design, software of fashion and design, CAD/CAM; raw materials,
accessories; concept of fibre yarn and fabrics.

5, Managing Backward and Forward Linkages (GTM -5505)

The course aims at providing knowledge on waving; knitting, dying / printing
finishing,/ washing: machinery and equipment in textile industry ( composite)
circular knitting machine, dying machine, dying machine, boiler technology; and
factory layout.

6. Sustainable deyelopment and Compliance Issues (GTM- 5506)
Sustainable development has become an inescapable reallty at all levels of
economic integration. The support of most governments for the concept of
sustainable development makes strong action in environmental matters all the
more necessary and legitimate. The prospect of the economic integration of the
Americas raises sizeable challenges for sustainable management of the
environment and natural resources. The implementation of sustainable
development presupposes compllance with certain conditions (democracy,
autonomy, fairness, interdependence, responsibility and accountabilit, and with
certain fundamental principles (environmental and economic integration;
maintenance of biological diversity and conservation of natural resourcesi
precaution. prevention and evaluation; cooperation, partnership and
participation: and education, training and consciousness-raising). The
governments of the Americas have developed a Plan of Action for the
Sustainable Development of the Americas, which is based to a large degree on
these conditions and principles. The plan contains specific commitments in the
form of detailed initiatives respecting most of the issues at the root of
environmental problems. Parliamentarians. since they stand between the public
and the decision making powers. can play a premier role in implementing the
sustainable development of the Americas. They are among those in the best
position to become the true ambassadors of sustainable developments and the
principal intermediaries between local communities and decision makers so as to
facilitate the flow of information, cooperation and mediation and to ensure first
hand that objectives in this area are achieved.



1. Public Health and Hospital Administration (HOM-5501)
The course aims at providing knowledge on public health and administering hospitals &
clinics. It includes issues of public health, community medicine, social medicine & clinical
medicine; special health care programs of mothers, children, old people, occupational
groups etc.; school health services; community health care programs in Bangladesh;
relation ship of various health & social servicet public health nursing objectives &
components of primary health caret management of primary health care; hospital
sanitation & health ,/ occupational hazards; hospital planning- establishement, procuring
tools & machineris, accessories etc.; types of serices in hospital & health services;
management of health services in the hospitali health services in Bangladesh hlerarchy
in administration; quality assurances of hospital care & services ; and role of hospital in
primary health care.
2. Health Rights, Welfare and Medical Ethics-Social Control ( HOM-5502)
The course aims at providing kno$1edge on ethical issues in medical profession and its
practises in Bangladesh. It \\,i11 cover principal features of midical ethics;

3. Health Economics and Hospital Development ( HOM-5503)
The couse aims at disseminating kno\\ledge on health economics and hospital
development- It \\,ill cover - Health Eonomics: definition scope & reference to health
issues; importacne of health economics in development ol health serwices & health; health
economics in developing countries: economic analysis ol health care; Hospital
Developmenti basic concepts of organizational development hospital context; models of
organizational development etc.

4, Project Appraisal and Management (HOM-5504)
This cource aims at developing knowledge to the participants on managing project and
evaluation techniques. Primadly it deals with the objectives, importance, requisites and
functions ofproject management. The course coverc project initiation: project formulation;
project selection methods; project implementationi feasibility study; preparation of project
proposal and project appraisal techniques. Contemporary approaches of development
project like Project Planning by Objectives, Logical Framework Approach, Participatory
Rural Appraisal, Beneficiary Assessment etc will also be included under the purview of
this course.

5. Clinical Psychology (HOM-5505)
It includes the scientific study and application of psychology for the purpose of
understanding, preventing and relieving psychologically-based distress or dysfunction
and to promote subjective well being and personal development. Central to its practice
are psychological assessment and psychotherapy, although clinical psychologists also
engage in research. teaching, consultation, forensic testimony and program development
and administration.

Students who intend to pursue the Internship Program will have to do the same after
completion of all course works. Internship program has been incorporated to make the
students famillar with the practical aspects of business & management. The students will
be attached with particular organizations during the internship tenure. The students must
be interned at least for duration of two months.

On the other hand, students will have to complete Dissertation or OCP dudng thef last
trimester along with their specialized courses. The aim of dissertation or OCP is to
famlliarlze the students with the research and analysis of business issues. Internship,
dissertation or OCP must be conducted under the supervision of a faculty member-
Finally, the students will have to submit project paper or study report and defend their
study before a lormal vlva board.
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