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A ttswer any Five of the following questions. All parts of a question must be answered sequentially. Figures
ill lite right margin indicate full marks.

1. (a) Suppose you are a marketer. It's not possible by you to serv~ all in the market. Which measures will 2.5
you take now to conduct your marketing activities? Discuss.

(b) Ana Iyze, with necessary.examples, the following terminologies: 4.5
I. Positioning
II. Value proposition
iii. Niche marketing . ...

(c) When do we call a segment the effective one? Explain. 3.0

2. (a) Consumers often think that a product is simply the physical item that he or she buys. In or~er to 3.0
actively explore the nature of a product further, one needs to consider it as three different products.

/'""". Give justifications of these claims.
(b) Write short notes on: 3.0

i) Shopping products and ii) Unsought products
(c) PRIDE is a brand, famous for selling Sharees and other clothing products. Recently it is seen that 4.0

PlUDE is selling electronic items like blender, rice cooker etc. using the same brand name. What
kind of brand development strategies is this? Explain other brand development strategies.

J (a) What is Price? Elucidate the significance of price. 2.0

(b) How elasticity of demand, nature of the market and cost affect pricing decision? Describe. 3.5
(c) Briefly discuss: 4.5

i) Cost based pricing ii) Market skimming pricing iii) Psychological pricing

4. (a) Define the term 'Distribution Channel'. How channels add values to the products and marketing? 3.0
Explain.

(b) Analyze the terms: 3.0
i) Vertical Conflict ii) 3PL

(c) Write and discuss any four key functions that the channel members perform. 4.0

.".-.
YOLl have been assigned to develop a new product in your company. How will you accomplish this) . (a) 2.0
job? ••

(b) Write short notes on: 5.0
i) Idea Generation
ii) Marketing Strategy Development

(c) Test marketing is a marketing method that aims to explore consumer response to a product or 3.0
marketing campaign by making it available .on a limited basis before a wider release. Is it right?
Explain the ways of conducting test marketing.

6. (a)
(b)

Which elements are included in the communication mix? Write a short note on 'Advertising'.
How IIVC can improve its position maintaining public relations? Discuss.

5.0
5.0

7. Write short notes on:
i) Ethical or Islamic marketing
ii) Sustainable marketing
iii) Integrated logistics
iv) Sales promotion

4 X 2.5 = ]0.0
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